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- Our Product -

• Kiehl’s has a rich heritage. We’ve been in the 
apothecary business for 165 years. In that we have 
been fully dedicated to philanthropic causes, 
creators of the “recycle and be rewarded 
program”, all while engaging in producing 
meaningful products that impact and build deep 
relationship with our clientele. 

• We structured and design a product line 
specifically geared toward Marriott clientele. With 
the rapid expansion of companies such as Air 
B&B, Onefinestay, and VRBO, we believe that the 
business travel market is looking for places to stay 
that feel a bit more like home. Which is why we’ve 
created the “unhotel” Kiehl’s beauty product 
line. This line includes all the basic beauty 
products you offer now such as, shampoo, 
conditioner, body wash, and lotions, but better.

• We	have	mixed	together	the	perfect	storm	for	
success	by	creating	a	product	that	is	luxurious,	
eco-friendly,	socially	responsible,	and	
aesthetically	captivating.

Kiehl’s: the UNHOTEL 
experience

A handcrafted beauty product line

Rich and decadent 
shampoo, conditioner, 
body wash, and lotions 
infused with tea tree oil, 
olive fruit oil, and amino 
acids to replenish, revive, 

and refuel the body, all 
while “doing good.”  



- Target Market -
With Marriott's dedication to responsible 

business, the environment, and 
communities, we believe that Marriott and 
Kiehl’s would be a match made in heaven. 

• The business traveler: jet setters, always on the 
go meeting with clients and closing deals like a 
ninja! Not to mention the rapid growth of women 
in business! Women now make up 57% of the 
labor force according to the U.S. department of 
Labor statistics. That is more than half!

• Leisure travelers: families, or couples looking to 
relax and kick back! 

• Group travelers: weddings parties! According to 
the CDC there are nearly 2,140,272 marriages 
that happen per year in the U.S. alone. 

Our partnership would be a very tangible 
way for you to integrate your hotels 
mission to serve your community via the 
products you provide your clients with. 



- Promotion -
• We believe in the power of “do good brands,” so 

we’ve partnered with Tribe Alive (an ethical fashion 
company employing women in marginalized 
developing countries to the global market place. 
They are working to break the cycle of poverty by 
providing the women with the tools, training, and 
support they need to reclaim their futures. 

• All our the “Unhotel” products will be infused with 
ingredients unique to the locations they are crafted 
in (India, Mexico, Honduras, and Nicaragua). Our 
world is swimming in a sea of globalization, and 
we want to be smack dab in the middle of it.

Integrating globally produced products to a globally 
focused business. 

• Every time a client checks into your hotel, posts a 
seflie with our product and tags @kielhs & 
@marriott #freshandconnected they will be entered 
into a contest that will allow one luck winner to 
receive three free Marriott stays, and a lifetime 
supply of our specialized “unhotel” product line.



- Distribution -
• We have streamlined our production process, 

our fiscally responsible, and have created 
plenty of wiggle room in our operations and 
marketing budgets, and we support all of 
this with our 165 years of business success. 

• Our partnership will inevitably give your 
hotel a competitive advantage, by putting you 
on the forefront lines of Corporate Social 
Responsibility.

• We are taking your heart beat for social 
responsibility, and bringing it to life.

• Our corporate headquarters will remain in 
New York, but our production, 
warehousing, packaging, customer service, 
and order processing for this product line 
will be based in India, Mexico, Honduras, 
and Nicaragua. 

• Therefore, we would be exporting the 
finished products directly from said locations 
via contract carriers to desired locations.  



- Price -

• Our aim in to be fiscally responsible; therefore, we have created wiggle room in our 
operations and marketing budgets.

• We have estimated an average $50.00 investment in our product per hotel room, and after 
multiplying that by your average 759,330 rooms (that continues to increase annually) we 
believe we have estimated that we can product and distribute the “unhotel” beauty 
product line worldwide for approximately 42 million dollars. 

We like to think forward at Kiehl’s: Here are our future goals

• We would love expand our product line beyond the bounds of the 
basic hotel room needs to sell face masks, serums, and other 
specialized products through your online website.

• This would allow us to employ even more women in marginalized 
parts of the world, and fight poverty with a vengeance.



“Success means 
never letting the 
competition define 
you…

Instead, you 
have to define 
yourself based 
on a point of 
view you care 
deeply about.” 
– Tom 
Chappell


